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About Stephen Fairley 
§  CEO of The Rainmaker Institute—the nation’s 

largest law firm marketing company that 
specializes in helping small law firms generate 
more referrals and convert more leads 

§  Coached, trained and spoken to more than 
10,000 attorneys  

§  Developed the first automated lead conversion 
follow-up system for attorneys  

§  Nationally recognized expert on internet 
marketing, blogging, and social media for 
attorneys  

§  Academically trained as a Clinical Psychologist 
§  International best-selling author of 12 books and 

10 audio learning programs 
§  World traveler: Visited over 35 countries and 

taken 15 cruises 

www.TheRainmakerInstitute.com  



    In the last year more people collectively used social 
media to research and select an attorney than any other 
search engine, except for Google! 

ü Google=19% 
ü Yahoo=11% 
ü Bing=9%  
ü Facebook=8% 
ü LinkedIn=5% 
ü YouTube=5% 
ü Twitter=5% 

The Benefits of Social Media Marketing 
May 2013 Survey by Social 
Media Examiner of 3,000 
companies  



Top 3 Reasons Why You Should Be 
All Over Social Media.... 

Social media is one of the most  
cost effective ways to  

BUILD A MASSIVE PLATFORM!  
 

www.TheRainmakerInstitute.com 

 

Your “PLATFORM” is… 

§ How many people know WHO YOU ARE 

§ Who you HELP 

§ How you are DIFFERENT 



Social Media Can Increase  
Traffic To Your Website! 

ü Blogs 

ü Videos 

ü Social Media 

ü SEO  

Social Media Is A Powerful  
Business Development Tool! 

“Does Social Media Work?” 
 

That’s the WRONG QUESTION! 
 

The RIGHT QUESTION is… 
“Which Social Network Will Work 

For My Practice? 



Rainmaker 
Social Media 
Blueprint 

Your Blog Content is 
Pushed to All Social 

Media Networks 

All Link Back to Your Blog or Landing 
Page Using Trackable Links! 

1. Use a 
“Freemium” to 
Capture their 
Contact Info  

2. Follow up with 
Prospects using      
e-Newsletter & 
Autoresponders 

BLUEPRINT 
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Top 3 Social Media Tools for Lawyers 

All logos have been taken from their respective homepages. All of these 
websites can be reached by adding a .com to their company name. 



Statistics on  
ü  The most widely used business networking site 
ü Since 2003 has grown to over 225 Million active users 
ü Another 1 Million people join every 6 days! 
ü Average of 22 Million unique visitors per month!  
ü Over 750,000+ Senior Executives use LinkedIn  
ü ALL the Fortune 500 companies are represented 
ü  46% of users describe themselves as Decision Makers 
ü Average household income is $109,000 
ü Average age is 41 years 

Is this a demographic you want to reach? 

References for all statistics can 
be found at:  http://bit.ly/lrK4J www.TheRainmakerInstitute.com 

1.  Create a comprehensive profile 
 

 Keyword load your title 

LINKEDIN 
 

Call	
  888-­‐588-­‐5891	
  	
  



Fill Out All Your Work History 
 

2. Connect with People You Already Know 



3. Give Recommendations and Then Ask for Them 

Ask Colleagues to Endorse Your Skills 



5. Join groups for attorneys, referral sources & 
prospects 

6. Start a group for 
your target market 
and another group for 
potential referral 
sources 

Connect	
  with	
  me	
  on	
  LinkedIn:	
  www.LinkedIn.com/in/StephenFairley	
  	
  



7.  Focus on Quality not just Quantity of your 
connections 

	
  

8. Take the relationship offline and meet face to 
face! 
 
 §  Engage potential referral sources on LinkedIn  
§  Then invite them to lunch or a networking 

event via email or phone 
§  Add them to your newsletter list 
§  Follow up with them at least 1x per quarter to 

stay connected 
 



Sta,s,cs	
  on	
  	
  

ü 1 Billion Monthly Active Users!  
ü 162 Million active users in US! 
ü 20 Million new users each 

month! 

1 BILLION 
Oct 2012 

The	
  Rapid	
  Growth	
  of	
  Facebook.com	
  	
  

§  Over 11 million people log on to Facebook 
every day 

§  More than 35 million people update their status 
each day (many by using their cell phone)  

§  Fastest growing demographic is 45-65 yo females! 

§  46% of Facebookers are over 45! 

§  Become my friend at: www.Facebook.com/Fairley   

FACEBOOK 
 



§  From what? Car 
accident? Drugs? 
Nursing home abuse? 

§  Did they have a will?  
§  Do they need a probate 

attorney? 
§  Does their spouse need 

to file for bankruptcy? 

How many will… 
§  Get divorced?  
§  Start a business?  
§  Get sued? 
§  Need foreclosure 

protection? 
§  File a bankruptcy? 
§  File for SSDI? 
§  Have an employment 

issue? 

A 2012 study from Hubspot.com  

67% of B2C and 41% of B2B companies 
have acquired a client from Facebook! 

 
 

FACEBOOK 
 

67%	
  
B2C	
  

41%	
  
B2B	
  



Individual	
  Profile	
  Page	
  
§  Used	
  for	
  an	
  individual,	
  not	
  a	
  

company	
  	
  
§  You	
  can	
  only	
  have	
  1	
  
§  Limit	
  of	
  5,000	
  contacts	
  
§  Some	
  prefer	
  to	
  keep	
  this	
  

“private	
  and	
  personal”	
  
§  Can	
  rank	
  for	
  your	
  name	
  

when	
  a	
  credibility	
  search	
  is	
  
conducted	
  

	
  

“Fan	
  Page”	
  for	
  Your	
  Law	
  Firm	
  
§  Used	
  to	
  promote	
  your	
  firm	
  
§  You	
  can	
  have	
  an	
  unlimited	
  

number	
  of	
  fan	
  pages	
  
§  Recommend	
  you	
  get	
  one	
  for	
  

each	
  major	
  prac,ce	
  area	
  
§  You	
  can	
  keyword	
  load	
  the	
  

name	
  of	
  the	
  fan	
  page	
  
§  Can	
  rank	
  on	
  Google!	
  
	
  



Why	
  You	
  Want	
  a	
  Facebook	
  Fan	
  Page	
  
§  75% of US, internet-enabled adults are already on it! 

§  Email Addresses Constantly Change—Facebook 
Accounts Rarely Do!  

§  You can market to your Fans all at once 

§  Blog Entries Can Be Promoted on it which can increase 
your website visitors by driving traffic to your site 

§  Fan Pages can be used to Build Your List! 

§  Google includes social sites in its search engine results 

§  Facebook Fan Pages can rank on Google! 

www.TheRainmakerInstitute.com 

Build	
  Your	
  List	
  Using	
  Facebook	
  Fan	
  Pages	
  



Use	
  Fan	
  Pages	
  
to:	
  
	
  
	
  
-­‐	
  Promote	
  Your	
  Law	
  Firm	
  	
  
	
  
-­‐	
  Post	
  Blog	
  Content	
  
	
  
-­‐	
  Make	
  Connec,ons	
  	
  
	
  
-­‐	
  Build	
  Your	
  List	
  

Ways	
  To	
  Target	
  Facebook	
  Users	
  With	
  PPC	
  
§  Location (down to the city) 

§  Age, sex, relationship status 

§  Likes & Interests 

§  Educational Level 

§  School they are attending  

§  Name of Companies where they work  

§  Connections: Friends, Groups 

§  Fan Pages they “Like”! 

§  Groups they are a part of! 

FACEBOOK 
 

www.TheRainmakerInstitute.com 



§  Need to update your Fan page regularly! 

§  Focus on Quality Conversations not just 
the Number of Connections! 

§  Referrals are all about Relationships! 

§  Use Facebook to drive traffic to your 
website & blog 

Rainmaker 
Social Media 
Blueprint 

Your Blog Content is 
Pushed to All Social 

Media Networks 

All Link Back to Your Blog or Landing 
Page Using Trackable Links! 

1. Use a 
“Freemium” to 
Capture their 
Contact Info  

2. Follow up with 
Prospects using      
e-Newsletter & 
Autoresponders 

BLUEPRINT 
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We	
  would	
  like	
  to	
  offer	
  you	
  a	
  complimentary	
  
strategy	
  session	
  to	
  show	
  you	
  how	
  to	
  use	
  social	
  
media	
  to	
  get	
  more	
  business!	
  
	
  
§  Click:	
   	
  www.bit.ly/smartaUorney	
  	
  

§  Call:	
   	
  888-­‐588-­‐5891	
  	
  

Connect	
  with	
  Stephen	
  Fairley	
  
www.bit.ly/smartaUorney	
  	
  

	
  
Stephen@TheRainmakerIns,tute.com	
  	
  

www.Rainmaker.MyLinkInvitation.com  
 

www.Facebook.com/Fairley  
 

www.Twitter.com/StephenFairley 
 

www.YouTube.com/StephenFairley  

LET’S CONNECT! 
 

www.TheRainmakerBlog.com 


