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About Stephen Fairley

= CEO of The Rainmaker Institute—the nation’s
largest law firm marketing company that
specializes in helping small law firms generate
more referrals and convert more leads

= Coached, trained and spoken to more than
10,000 attorneys

= Developed the first automated lead conversion
follow-up system for attorneys

= Nationally recognized expert on internet
marketing, blogging, and social media for
attorneys

= Academically trained as a Clinical Psychologist

» International best-selling author of 12 books and
10 audio learning programs

= World traveler: Visited over 35 countries and
taken 15 cruises

www.TheRainmakerlnstitute.com
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Who is using Social Media?

In the last year more people collectively used social
media to research and select an attorney than any other
search engine, except for Google!

v Google=19%
v Yahoo=11%

v Bing=9% :
v Facebook=8% -
v LinkedIn=5% .
v YouTube=5% .
v Twitter=5% .
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The Benefits of Social Media Marketing

May 2013 Survey by Social 0% 10% 20% 30% 40% 50%
Media Examiner of 3,000
companies

60%  70% 80% 90%

Increased exposure
Increased traffic

Provided marketplace insight

Developed loyal fans
Generated leads

Improved search rankings
Grown business partnerships
Reduced marketing expenses

Improved sales
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Social Media Can Increase
Traffic To Your Website!

v'Blogs
'w

v'Videos p— i 7
NN

—
v Social Medi INCREASE WEB TRAFFIC

GUARANTEED!

vSEO .
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Social Media Is A Powerful
Business Development Tool!
Percentage of Companies Using Specific Social Media Channels

and/orBlogs Who Hav?ired a Customer From That
nnel
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Rainmaker = [ swenwr ]

. . ) | Your Blog Content is
Social Media ﬁ\gj " Pushed to All Social
Blueprint

Media Networks

[ Give Content. Get Noticed. ]

Linked [} —

Linked 3. -

iwuGroups

Ratngs. Gudarcn T Aght Loy

Linked .

lwa Groups
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- All Link Back to Your Blog or Landing
> Page Using Trackable Links! <
‘1‘. Use a . SEEEER il o PP 2. Follow up with
Freemium” to s = T - Sankandanlll Prospects using
Capture their ' : e-Newsletter &
Contact Info Autoresponders
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Top 3 Social Media Tools for Lawyers

Linked )

All logos have been taken from their respective homepages. All of these
websites can be reached by adding a .com to their company name.
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Statistics on Lll’lk&dm

v' The most widely used business networking site

v Since 2003 has grown to over 225 Million active users
v Another 1 Million people join every 6 days!

v Average of 22 Million unique visitors per month!

v Over 750,000+ Senior Executives use LinkedIn

v" ALL the Fortune 500 companies are represented

v 46% of users describe themselves as Decision Makers
v" Average household income is $109,000

v Average age is 41 years

Is this a demographic you want to reach?

References for all statistics can
www.TheRainmakerlnstitute.com be found at: http://bit.ly/IrK4J

8 Steps to Get Started on LinkedIn®

1. Create a comprehensive profile

Keyword load your title

Stephen Fairley

Law Firm Marketing Expert, Legal Marketing, Business
Coach, Best-selling Author, Marketing Expert for
Lawyers

Phoenix, Arizona Area | Law Practice

The Rainmaker Institute
Touch Media, WorldCast Technologies, TechMaven
Wheaton College

Improve your profile Edit | ~ 500+

@ www.linkedin.comvin/stephenfairley M Contact Info

THE

RAINMAKER891

INSTITUTE




Fill Out All Your Work History

EXPERIENCE

CEO
The Rainmaker Institute

RAINMAKER
NSTITUTE

The Rainmaker Institute is the nation’s largest law firm marketing company specializing in working with
small law firms. Over 9,000 attomeys have benefited from applying our proven Rainmaker Marketing
System.

We provide live 2-day law firm marketing boot camps, in house custom seminars and outsourced
marketing sernvices for small law firms (1-50 attomneys).

See www.RainmakerRetreat.com or www.TheRainmakerinstitute.com for more information.

» 1 project

~ 35 recommendations, including:
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2. Connect with People You Already Know
See Who You Already Know on Linkedin

@ M S T v R

Your Email Gmail Outlook Yahoo! Mail Hotmail AOL Any Email

You have one of the top 1% most
viewed LinkedIn profiles for 2012.

LinkedIn now has 200 million members. Thanks
for
playing a unique part in our community!

Read
More
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3. Give Recommendations and Then Ask for Them

TH

E

John Bisnar
Founder of Bisnar|Chase, California Catastrophic Injury and National Auto Defect Attorneys

Stephen Fairley is a true visionary. He is a great teacher and communicator.

Business marketing consultants are a dime a dozen, but Stephen is that rare diamond. He
not only knows marketing, he is an expert at legal marketing with a knack for rainmaking.
His extreme critical creative thinking is unmatched.

Since retaining Stephen to audit our marketing programs and him advising us on changes,
our net income has doubled. He has the knowledge, tools and expertise to show you the
path to where you want to go. His coaching has allowed many attorneys to exceed their own
expectations and live the lifestyle they have always dreamed of.

If you want a true leader and professional in the industry and one that stays ahead of the
curve, Stephen is it. He is a superstar coach and a great asset to your marketing strategy
and your marketing team. l——p_|
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Ask Colleagues to Endorse Your Skills
A SKILLS & EXPERTISE

Most endorsed for...

m

HEEBEEBEEBEBEBAaER

Legal Marketing B OERGTaNe™
SE0 Prhadad o a FoRa - il ¢ |
Social Media RECRSL NN =0
Small Business HE FRes LiEeR
ArFnR el -8R

Website Development

Marketing

Marketing Strategy OERalAaFanm o
Startups A* OFNGETA AR
Law Firms sl BRI PNGE  ELLE
Attomeys il CEESFNERERLA
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5. Join groups for attorneys, referral sources &

THE

prospects

e

T NAELA

(Friends of the) Natio

Visible »

Attorney-Client Conn

Visible »

éalue

Blue: The DallasBlue

Visible »

Business lawyers fro.

ATTORNEY AT Law

Arizona Professional

Visible »

Bankruptcy Lawyers

Attorney at Law Mag

Visible »

Bankruptcy Law Firms

Visible » Visible »
OMMERCIAL
< LAW
California Work Com Commercial Transact. ..
isible» Visible »

= Consultants n
| Network l
C Lawyer C C Lawyer Ne Global Outsourcing A
Visible » isible » Visible »

jrative Law
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Sateract searteing

Internet Marketing As

Law And Social Netw . Law Practice Boutique

Linked[[o coto trkedn acs »

RAINMAKER

Profle Contacts Groups Jobs Inbox [} Companies News More Groups

@ Rainmaker Law Firm Marketing Group

Discussions = Members ~ Promotions  Jobs ~ Search  Manage  More

6. Start a group for
your target market

Start a

)
Your Activity

Choose Your View - [E0

== Poll

nething with the group.

Show all RSS discussions ~

and another group for teesossse
potential referral

sources

Connect with me on LinkedIn: www.LinkedIn.com/in/StephenFairley

The Rainmaker Blog : Law Firm Marketing and Business Development : The
Rainmaker Institute : Stephen Fairley : Professional Legal Marketing
therainmakerblog.com

Arecent report by eMarketer.com revealed that in 2011, American adults crammed 11 hours
of media content consumption into an average day, with

OLike (2 Comment ¢7Follow More +

See more »

The Rainmaker Blog : Law Firm Marketing and Business Development : The
Rainmaker Institute : Stephen Fairley : Professional Legal Marketing
therainmakerblog.com

If you are an attomey in the Phoenix area and are looking for ways to effectively market and
grow your law firm, then you'll want to join us.

See more »

The Rainmaker Blog : Law Firm Marketing and Business Development : The
Rainmaker Institute : Stephen Fairley : Professional Legal Marketing
therainmakerblog.com

Abig reason lawyers tend to shy away from marketing - especially older practitioners - is that
their idea of law firm marketing is akin

See more »




7. Focus on Quality not just Quantity of your
connections

r ~j~ " Trial Lawyer Network for Lawyers and Attorneys
-4 .

Discussions ~ Members ~ Promotions ~ Jobs  Search Manage  More. Share grc
Demographics Growth Activity ﬁ n &
MEMBERS COMMENTS LAST WEEK
LOCATION
SENIORITY

Greater New

1 4 % X;)rk City
'ea

STARTED ON Ent FUNCTION

g 5§

May 27, 2008 Directs
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8. Take the relationship offline and meet face to
face!

= Engage potential referral sources on LinkedIn

» Then invite them to lunch or a networking
event via email or phone

= Add them to your newsletter list

= Follow up with them at least 1x per quarter to
stay connected

Referrals are a Contact Sport!
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Facebook Monthly Active Users 1 BILLION
(In Millions) Oct 2012

el | Person of i Year
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The Rapid Growth of Facebook.com

= Over 11 million people log on to Facebook
every day

= More than 35 million people update their status
each day (many by using their cell phone)

» Fastest growing demographic is 45-65 yo females!

= 46% of Facebookers are over 45!

= Become my friend at: www.Facebook.com/Fairley
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408,000 US Facebook users will

die this year!

®= From what? Car How many will...

accident? Drugs? = Get divorced?
Nursing home abuse?

®* Did they have a will?

®* Do they need a probate
attorney?

® Does their spouse need
to file for bankruptcy?

= Start a business?
= Get sued?

= Need foreclosure
protection?

» File a bankruptcy?
* File for SSDI?

= Have an employment
issue?
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A 2012 study from Hubspot.com

67% of B2C and 41% of B2B companies
have acquired a client from Facebook!
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3 Ways to Market Your Law !lrm

on Facebook
Individual Profile Page

= Used for an individual, not a | .
company [ update nfo Jl ActvityLog o -]

= Youcanonly have 1

About status [ Photo @ Place 2 Life Event

= Limit of 5,000 contacts I e e

Studied Chnical Psychology at Wheaton College

= Some prefer to keep this .
“private and personal” e

Married to Ruth Borland Fairley

Followed by 331 people

= Can rank for your name
when a credibility search is  +wwe
conducted
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“Fan Page” for Your Law Firm
» Used to promote your firm

= You can have an unlimited
number of fan pages

= Recommend you get one for
each major practice area

® You can keyword load the
name of the fan page

= Canrank on Google!
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Why You Want a Facebook Fan Page

Omaha Estate Planning Attorney | Will | Trust Attorney | Probate ...
\Welcome to a Facehook Page about Omaha Estate Planning Attorney | Will | Trust
Attorney | Probate Lawyer NE. Join Facebook to start connecting with Omaha ...

Whitmore Law Business Co
Whitmore lawyer for Corporation
planning. Omaha Nebraska experie
whitmorelaw.com/ - Cached

ate. Wills. living trust, special needs trust, estate
ed av rated attorney

omaha estate planning attorney
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Build Your List Using Facebook Fan Pages

Law Firm Marketing
is on Facebook.

To connect with Law Firm Marketing, sign up for Facebook today.

EO B

) Like

Jinlj: | £

3 v Firm Marketing

b ly/olime)
Planni is everything. If you are planning to market your law
firm e already marketing but need a bit of help in the how-
to, download this free and easy to use report.

asy Steps that “7-Figure

ittorneys” use to Create

‘owerful Marketing Plans

Y ————

swnload our Free Guide and start
ling their proven strategies today.

Voices & Visions Productions, Ltd.
0Ty ioushy thinking abeut hew to incorporate.

[ B
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CALLAHAN & BLAINE

CALIFORNIA’S PREMIER LITIGATION FIRM™

Use Fan Pages
to:

& Like | | Message
- Promote Your Law Firm

OrWalk s Anaheim! |

a's Premier Litigation Firm is focused on Personal

anta Ana
Catastroptic Injry, Business Transactons, | - Post Blog Content
nent Law, Insurance Law, Business Litigation. Call P eeathh e

Map Videos

- Make Connections

- Build Your List

[@) Photo / Video 1 Friend

allahan & Blaine
THE
RAINMAKER
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Ways To Target Facebook Users With PPC

= Location (down to the city)

» Age, sex, relationship status

» Likes & Interests

= Educational Level

= School they are attending

»= Name of Companies where they work
= Connections: Friends, Groups

= Fan Pages they “Like”!

= Groups they are a part of!

THE

AINMAKE .
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* Need to update your Fan page regularly!

» Focus on Quality Conversations not just
the Number of Connections!

= Referrals are all about Relationships!

» Use Facebook to drive traffic to your
website & blog
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. . ) n Your Blog Content is
Social Media ﬂ\\‘j " Pushed to All Social
Blueprint — Media Networks

LikedD— DURS Avd

v |::E‘L"§f$§'?'—> RN
Linked [[J. —!

iuu Groups ﬁ"%

© 2013 by The Hainmaker Institute, LLC.
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- All Link Back to Your Blog or Landing
> Page Using Trackable Links! <

1.Usea =g il
“Freemium”to « 1.
Capture their
Contact Info

e-Newsletter &
Autoresponders
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Next Steps

We would like to offer you a complimentary
strategy session to show you how to use social
media to get more business!

= Click:  www.bit.ly/smartattorney

= Call: 888-588-5891
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Connect with Stephen Fairley
www.bit.ly/smartattorney

Stephen@TheRainmakerlInstitute.com

www.Rainmaker.MyLinklnvitation.com
www.Facebook.com/Fairley
www.Twitter.com/StephenFairley

www.YouTube.com/StephenFairley
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www.TheRainmakerBlog.com




